Pivots to Pirouettes:
A Path for Regeneration and
Recovery In Arts and Tourism
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LERNER & LOEWE'S MY FAIR LADY ONE MAN, TWO GUVNORS
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NOT STAND SNOW IN MIDSUMMER KABARETT COTTON CLUB
THE ROLL OF SHAW THE SHAW VARIETY SHOW A CHRISTMAS CAROL
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Sources: Tourism Canada Fact Sheet Q4-2019; Statistics Canada
Visitor Travel Survey Q4-2019; PwC analysis.



As the Festival is a recurring event, the economic footprint arising from its operations and the visitors it attracts every year are also

recurring. In total, the recurring value added was calculated to be $198.4M. Below we provide additional information on its recurring
economic footprint.

Festival operations footprint Tourism footprint Total recurring footprint

$155.2M $198.4M

in value added in GDP

Niagara: Rest of ON: Niagara: Rest of ON: Niagara: Rest of ON:
: $27.4M $15.8M : . $122.4M : $32.8M : : $149.8M $48.6M



Of the total number of visitors, 92% specifically cited
the Festival as their primary reason for visiting
Niagara, illustrating the pivotal role the Festival
plays In attracting visitors that might not have
otherwise considered the region as a destination.
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