
Tourism Partnership
of Niagara



In 2010, the Ministry of Tourism, Culture and Sport supported the 

establishment of 13 tourism regions to further advance the 

competitiveness of Ontario’s tourism sector. This was a key 

recommendation from the 2009 Tourism Competitiveness Study.

Each region is led by a Regional Tourism Organization (RTO) that 

provides leadership, strategic coordination and delivery of tourism 

activities at a regional level. RTOs are in place to enhance the 

economic impact of the tourism sector by leveraging partnerships and 

collaboration across industry.

Regional Tourism Organizations are to adhere to the program 

parameters as outlined in the Transfer Payment Agreement (TPA).

Background



Tourism Partnership of Niagara (TPN) is the 
marketing organization responsible for 
marketing the Niagara Region as a world-class, 
four-season travel destination to domestic and 
international markets.

Through effective tourism marketing supported 
by aligned market research, we help to create 
jobs and generate wealth by stimulating 
demand for Niagara’s tourism economy.

The TPN was incorporated under the provincial 
Corporations Act on Oct. 4, 2010.

Who We Are



TPN Board of Directors
The TPN Board consists of senior level representatives 
with the necessary authority to make decisions on 
behalf of their organization as it relates to the work of 

the TPN from the following organizations. 

TPN Board Committees
TPN Board members provide input through 
participation in three committees:

• Executive Committee

• Finance and Audit Committee

• Sub-Regional Partners Committee

Financial Obligations
A Transfer Payment Agreement (TPA) between the Ministry of Tourism, 
Culture and Sport and the TPN governs the operations.

Annually, the TPN management, in consultation with stakeholders, 
creates a business plan that fulfill a broad range of activities, which are 
approved by the Ministry with terms and conditions outlined in the TPA. 



Role of the TPN
Increase awareness of Niagara Region and influencing consumers at the 
intent and consideration phase of the consumer path to purchase.

Playing a leadership role in the Niagara Tourism and Hospitality apparatus 
that helps shape the Niagara narrative to attract business and leisure 
consumers to Niagara. 

The “My Niagara” narrative consists of communicating shareable 

experiences, creating a sense of emotional connectivity with friends, family 
and loved ones by communicating genuine and authentic experiences that 
the Niagara region has to offer. 

All of this delivered by a cast of professionals, businesses, craftsman, 
artisans and entrepreneurs who execute the experiences delivered in this 

great Narrative.  

The cast of characters continue to grow and add to the vibrancy and charm 
of what we call “OUR NIAGARA”.  

Think: Niagara would be an excellent travel destination.

Feel: Inspired and compelled to discover the unfamiliar in Niagara.

Do: Research everything Niagara has to offer.

“The World Needs More Niagara Campaign”

The world needs more Niagara…they just don’t all know it yet. Let’s educate 

and emotionally connect with consumers and let them know a trip to 
Niagara isn’t just something they’ll want, it’s the getaway they need. 



Targeting and
Path to Purchase
The middle stages of the consumer path to purchase 
funnel will be the main focus of TPN’s campaigns and 
content creation which will work to bolster intentions and 

increase consideration for the Niagara Region.

Travellers from around the world will have some awareness 
of the Niagara Region but have limited knowledge of the 
experiences that the region has to offer.

TPN needs to first inspire travellers with a compelling 

vision of the Niagara Region and then provide the 
necessary information to plan their visit.

We look at the Niagara product offering and where it 
resides in the path to purchase funnel, our overall market 
message and highlighted regional experiences.



Marketing Execution Flow
Example Campaign Objective: Drive Awareness

Consumer mindset in this stage: Consumer has made the decision to travel and now needs to 
figure out the details - searching for hotels/flights, exploring activities, events, etc.

Creative job to be done: Provide the information a consumer would need to plan a trip to Niagara.

Messaging: Focus on specific Niagara experiences or events of interest (e.g. Icewine Festival or 

farm-to-table dining with notable chef).

Call to action: Encourage consumers to learn more about Niagara has to offer.



Niagara Brand Positioning
Message, Tonality and Sentiment
Our place within the ‘consumer path to purchase’ funnel



The World Needs
More Niagara
Right now, more than ever, “The world needs more 
Niagara”. Let’s speak to the fact that a trip to Niagara, 
is a break from the pressure of daily life and an escape 

from the city to nature where travellers can focus on 
loved ones and what matters to them most.

Let’s grab consumers attention by creating custom 
eye-catching cinemographs for ad banners that feature 

scenes from Niagara. Imagery might include; wine is 
circling in a glass and the cinemograph reads, “You’re 
going to need a bigger glass. The world needs more 
Niagara.” A woman relaxes in bubble bath overlooking 

the Falls while listening to headphones, “You’re going 
to need a longer playlist. The world needs more 
Niagara.” Taking a Helicopter ride above Niagara Falls, 
and the amazing experience. The creative emphasizes 

what more Niagara in one’s life actually means. 



The World Needs
More Niagara
Launch footprint will encompass 8-hour drive radius, 
layering in performance results to identify areas with 
greater message resonance.

Through diligent campaign maintenance & optimization, 
TPN will look to identify whether particular consumer sets 
are more engaged and potentially redistribute resources in 
specific areas to reflect a more focused deployment 

strategy and ensure efficiency of investment.

Extend the life and coverage of earned media by utilizing 
paid, native channels to make content more discoverable.

By placing links to earned news stories on premium 
publication sites, enabling a wider online audience to be 
able to access earned coverage as they consume content 

on a variety of websites. 

Amplifying content while tying in paid media channels to 
enhance mass awareness. 



Visit Niagara
With amazing dining and wineries, vibrant cultural centres, and a 
wide range of outdoor activities, it’s no surprise that the Niagara 
region has become a Canadian tourism gem. A destination for 

honeymooners, celebrities, history buffs, adventurers, athletes, 
foodies, families and everyone in between. Niagara is a jewel unlike 
any other with its diverse landscapes and world-class attractions. 

750+ RESTAURANTS

320+ ATTRACTIONS

20+ BEACHES

140+ WINERIES 
& CRAFT BREWERIES



Visit Niagara
Renowned for the iconic Niagara Falls, Niagara is home 
to an abundance of breathtaking natural scenery—
enough for Winston Churchill to state that the Niagara 

Parkway was “the most beautiful Sunday drive in the 
world.” The region’s diverse geography offers 
extensive hiking trails—including an extension of the 
Bruce Trail—to smaller cascades and powerful rapids, 

plus an assortment of exciting outdoor activities such 
as ice skating, rowing, vineyard cycling tours, yoga by 
the Falls and much more. 

Given its breathtaking natural beauty and exquisite, 

relaxing and romantic attractions, it comes as no 
surprise that Niagara Falls has earned its reputation as 
the “Honeymoon Capital of the World.” Rolling 
vineyards, natural wonders, exquisite accommodations 

and dynamic sunset views are just a few of the many 
attractions that make Niagara a sought-after location 
for couples to visit.



Visit Niagara
With over 140 wineries and breweries and over 
750 full-service restaurants, Niagara is recognized as 
an award-winning, world-class culinary mecca for 

chefs, vintners, sommeliers, brewers, oenophiles and 
foodies alike. One of the top culinary destinations in 
Canada, Niagara is passionate about using locally-
sourced ingredients to create delectable food and 

wine. Whatever your taste, this is the countryside 
where good things grow.

The Niagara Region abounds in monuments, 
museums, former battlefields, forts and heritage 

structures due to its riveting history and rich 
heritage. Playing a pivotal role in the War of 1812, 
history buffs can take themselves back in time 
through tours and annual military re-enactments at 

Fort Erie and Fort George and by visiting Chippawa 
Battlefield Park and Lundy’s Lane Battlefield.

With over 162 annual festivals and events and 
countless historic sites, cultural museums and arts 
centres—the arts, entertainment and historic 
significance of the Niagara region is unsurpassed. 
From West Lincoln to Niagara Falls, there’s much to 
see and experience throughout Niagara, including 
live theatre, movies, orchestras, visual arts and more. 



Statistics provided by Niagara Region



US Tourism Arrivals into Canada
• The Niagara region has four border crossings into the United States: the Lewiston-

Queenston Bridge, Rainbow Bridge, Peace Bridge and Whirlpool Bridge (Nexus only)

• The four Niagara border crossings are the busiest borders in Ontario—and 
Canada—with over 11.6 million counted arrivals*
* Bridge and Tunnel Operators Association (BTOA) 2018

YTD 2018
Arrivals % YOY Variance

Automobile 8,183,103 2.4

Air 4,591,876 -3.1

Other 1,665,374 10.1

US Total 14,440,353 1.4

*Other: bus, train, and cruise arrivals Source: Statistics Canada

+2.4%    YOY
Total US Auto Arrivals to 
Canada

11.6 + Million
Automobile Arrivals 



Food & Wine
With over 140 wineries and breweries and over 700 full-
service restaurants, Niagara is recognized as an award-
winning, world-class culinary mecca for chefs, vintners, 

sommeliers, brewers, oenophiles and foodies alike. 

Niagara’s unique climate and growing conditions yield a 
plentiful bounty of cool-climate grapes, robust grains and 
a cornucopia of locally-sourced produce—most notably, 

the sweet and juicy Niagara peach—which inspire a shared 
philosophy throughout the region that the most 
exceptional dishes can be found from ingredients in your 
own backyard. The diverse geography of the Niagara 

Escarpment and vinelands yield a unique terroir from 
which the most delicious produce and grapes are grown. 
Whatever your taste, this is the countryside where good 
things grow. 

Taste for yourself what makes Niagara one of the most 

acclaimed grape-growing and winemaking regions in 
Ontario. With a wide array of one-of-a-kind, intimate 
experiences, sip and savour during tours and tastings, 
offered at every vineyard from small, independent wineries 

like Twenty Valley’s Foreign Affair, Hidden Bench and 
Tawse to iconic estates such as Cave Spring Cellars, 
Inniskillin, Pellar Estates or the Wayne Gretzky Winery. 



Food & Wine
With a burgeoning craft beer culture quickly spreading 
across the region, Niagara is also home to an abundance 
of boutique-like local breweries and distilleries that lean 

into the “micro movement.” Small-batch beers, ciders and 
spirits, each typically hand-made with locally-sourced 
ingredients can be found along the Niagara Ale Trail, a 
handy guide to the region’s 13 top breweries, including the 

award-winning Niagara Oast House Brewers, Silversmith 
Brewing Company, Bench Brewing Company and more. 

Recently designated as the most romantic dining 
destinations by OpenTable’s 100 Most Romantic 

Restaurants in Canada list for 2019 with 11 restaurants 
awarded (more than any other destination in Canada), 
Niagara is the place to be for gastronomic indulgence. 
Niagara-on-the-Lake, in particular, is renowned for its 

culinary excellence, named Canada’s number one food 
and wine destination by TripAdvisor. 

There are also several culinary and wine festivals 
throughout the year, from Niagara’s Icewine Harvest 
Festival and Days of Wine and Chocolate in the winter, to 

the Niagara Food Festival in the summer, presented by 
Niagara College, where visitors can find fantastic food 
from local restaurants and food producers, cooking 
demonstrations with celebrity chefs and much more.



Food & Wine
KEY HIGHLIGHTS
Two Sisters Vineyard
Created by the Marotta sisters with one inspired vision, Two 
Sisters Vineyard produces ultra-premium red wines from the 
unique terroir of the region with viticultural practices that remind 
guests to savour life’s little moments. Beautiful and timeless, 
the estate produces both award-winning wines and award-
winning dishes at Kitchen76, where authentic Italian cuisine 
awaits. www.twosistersvineyards.com

The Restaurant at Pearl Morrissette 
With an ever-changing multi-course menu featuring the best 
regional ingredients inspired by seasonal French cooking, 
The Restaurant at Pearl Morrissette is a mouth-watering 
destination. Named number one on Canada’s Best New 
Restaurants for 2019, the Jordan Station restaurant offers set 
menus for a curated experience from start to finish. 
www.pearlmorissette.com/therestaurant

Honsberger Estate Winery
A family fun farm since 1811, Honsberger Estate is home to a 
delectable, award-winning rosé; the Oven Bistro, where divine 
oven-roasted pizzas await; the Small Barn Restaurant; and 
several animals, including horses, goats, sheep and several 
rescue dogs. www.honsbergerestate.com

Trius Winery
Crafting fine VQA wines from premium grapes for over 30 
years, Trius Winery is a Niagara winemaking pioneer. Here, 
wines and menus are inspired by the seasonal evolution of the 
vines and the local produce that grows beside them. Visitors 
can taste, tour and learn the art of blending their very own Trius 
Red. www.triuswines.com



Outdoors, Sports
& Nature
While the world-renowned Niagara Falls will leave you 
breathless, there is much more natural beauty to be found 
in Niagara than the iconic cascade. Winston Churchill 

once called the Niagara Parkway “the prettiest Sunday 
drive in the world,” while admiring the intense natural 
beauty to be found across the Niagara region. 

Since 1885, Niagara Parks has preserved and protected the 

land surrounding Niagara Falls and the Niagara River. 
Visitors can explore and interpret the 56-kilometre Niagara 
River Recreational Trail through sprawling parklands, 
natural attractions, local-sourced culinary offerings, 

celebrated golf courses, manicured gardens and restored 
heritage sites. Through Niagara Parks, you can zipline 670 
metres into the mist towards the Canadian Horseshoe 
Falls, take a walk past the Niagara River’s Class 6 white 

water rapids, take a journey behind the falls, immerse 
yourself in nature at the Butterfly Conservatory, sink a ball 
at any of five unique and celebrated golf courses, and 
much more. 



Outdoors, Sports
& Nature
With a plethora of conservation areas, hiking trails, 
waterfalls, rocky cliffs and, of course, the stunning 
vineyards across the region, Niagara is home to a natural 

geographic diversity that is rarely found in southern 
Canada. Maintaining a section of the Bruce Trail, the 
Niagara Region offers exceptional hiking trails with 85+ 
kilometres of footpaths through six different nature areas, 

some of which are home to the rarest plants and animals 
in the country. 

From scuba diving in Lake Erie, rowing in St. Catharines 
and swimming at Crystal Beach, to ice skating at Wayne 

Gretzky Estates winery, vineyard cycling tours, yoga by 
the falls, watching a race at Merrittville Speedway or 
cheering on the Niagara Ice Dogs hockey team, there are 
numerous sports and activities to take part in within the 

Niagara Region—no matter the season. 



Outdoors, Sports
& Nature
KEY HIGHLIGHTS
White Water Walk
Take in North America’s largest series of standing waves from 
an impressive quarter-mile boardwalk along the shoreline in the 
Niagara Gorge. The self-guided tour offers a glimpse into the 
geologic history and local flora and fauna in the Gorge, while 
giving an up-close and personal view of the intense Whirlpool 
Rapids travelling at 48 kilometres per hour! 
https://www.niagaraparks.com/visit/attractions/white-
water-walk 

Ball’s Falls
Photographers and nature lovers alike will love the incredibly 
breathtaking view of the majestic Twenty Mile Creek as it 
plummets over both the upper and lower cascades of Ball’s 
Falls. The Ball’s Falls Centre for Conservation offers interactive 
exhibits and displays focusing on nature, conservation, the 
Niagara Escarpment, the watershed and the area’s history, 
through the lens of the mid-19th century industrial hamlet 
where the original Ball family lived. 
https://npca.ca/parks/balls-falls

Whirlpool Jet Boat Tours
Niagara’s Devil’s Hole Rapids are home to class 5 rapids, 
meaning adventurous visitors are in for a wild jet boat ride 
through waves up to 6 metres high, where currents rush up to 
32 kilometres per hour past the awe-inspiring scenery of the 
Niagara Gorge! Get ready to get soaked and stoked on one of 
the most refreshing and memorable Niagara experiences. 
https://www.whirlpooljet.com



Romance
The region of Niagara has long been recognized as a 
popular destination for romantic getaways. Rolling 
vineyards, natural wonders, exquisite accommodations 

and dynamic sunset views are just a few of the many 
attractions that make Niagara a sought-after location for 
couples to visit.

Whether you choose to exchange your vows overlooking 

Niagara Falls, in the surroundings of Niagara-on-the-Lake 
at the gazebo in Queen’s Royal Park, or at one of the 
numerous wineries, the ceremony will be an unforgettable 
experience complete with charm and elegance. Niagara 

Parks offers reception and venue space to host any 
wedding size from intimate parties of 20 guests all the way 
up to elaborate gatherings of 600. 



Romance
With its breathtaking natural beauty and exquisite, 
relaxing and romantic attractions, it comes as no surprise 
that Niagara Falls has earned its reputation as the 

“Honeymoon Capital of the World.” More than 50,000 
honeymooners choose to visit the City of Niagara Falls 
per year and Niagara Falls Tourism has presented more 
than one million honeymoon certificates signed by the 

mayor to newlyweds. Couples celebrating their 
anniversary in Niagara Falls are also eligible to receive an 
Anniversary Certificate.

For the second year in a row, the Niagara Region has 

been recognized for its romantic dining experiences with 
11 restaurants featured on OpenTable’s 100 Most 
Romantic Restaurants in Canada for 2019—more than 
any other region in the country. Among the list are AG at 

the Sterling Inn, Cannery Restaurant, The Drawing Room 
at The Prince of Wales Hotel, Inn on the Twenty, 
Kitchen76 at Two Sisters Vineyards, The Restaurant at 
Peninsula Ridge, and Trius Winery Restaurant; each offer 

a unique destination for the ultimate date night. 



Romance
KEY HIGHLIGHTS
Niagara Helicopter Rides
Take a private helicopter tour and experience the natural 
beauty that Niagara has to offer through panoramic views while 
soaring 2,500 feet in the air. Niagara Helicopters Limited even 
gives you the option to say “I do” directly over the awe-inspiring 
waterfalls at its “Chapel in the Sky.” With more than 50 years of 
service, Niagara Helicopters Limited will be sure to make this 
thrilling experience one to remember. 
www.niagarahelicopters.com

Vintage Hotels – Queens Landing/Prince of Wales
Romantic accommodations are plentiful with Vintage Hotels 
offering a collection of Ontario’s Finest Hotels throughout the 
Niagara region. Relish the historic Victorian décor at Prince of 
Wales Hotel or book a stay in a room at Queen’s Landing, a 
Georgian-style mansion with a breathtaking waterfront setting. 
In addition, there are many world-class Bed & Breakfasts 
nestled throughout the region offering an intimate stay for those 
looking for a romantic hideaway. 
www.vintage-hotels.com

Niagara Skywheel
Take your romance to the next level with a graceful scenic 
journey that delivers magnificent views of both the Horseshoe 
and American Falls. Clifton Hill’s magical Niagara Skywheel is 
Canada's largest observation wheel, towering at 175 feet over 
the Niagara Falls horizon. With dazzling views of the glittering 
lights, powerful falls and surrounding skyline, a kiss at the 
Niagara Skywheel is the icing on the cake for a perfect date 
night in one of the most romantic destinations in Canada. 
www.cliftonhill.com



Arts, History 
& Entertainment
With over 162 annual festivals and events and countless 
historic sites, cultural museums and arts centres, the arts, 
entertainment and historic significance of the Niagara 

region is unsurpassed. From West Lincoln to Niagara 
Falls, there’s much to see and experience throughout 
Niagara, including live theatre, movies, orchestras, visual 
arts and more. 

No matter the season, there’s always something to see 
when visiting Niagara—view artists’ paintings at the 
Niagara Pumphouse Arts Centre; see live entertainment 
and film screenings at the Seneca Theatre or Greg Frewin 

Theatre; or check out the FirstOntario Performing Arts 
Centre, featuring live music, theatre productions, movie 
and documentary screenings and more. 

The Niagara Investment in Culture program promotes 
culture throughout the region by providing funding of 

innovative and collaborative projects. Visitors and locals 
alike have benefitted from the program, with events such 
as Jazz Festivals, theatrical productions, historic 
celebrations, movies in the park, public mural art projects, 

multi-cultural days, young musician competitions, fine arts 
festivals, pop-up exhibits and street performer programs 
circulating throughout Niagara as a direct result. 



Arts, History 
& Entertainment
With a riveting history and rich heritage, the Niagara 
Region abounds in monuments, museums, former 
battlefields, forts and heritage structures. Playing a 

pivotal role in the War of 1812, history buffs can take 
themselves back in time through tours and annual 
military re-enactments at Fort Erie and Fort George and 
by visiting Chippawa Battlefield Park and Lundy’s Lane 

Battlefield, where some of the longest and bloodiest 
battles took place. 

With several annual festivals, there is much to celebrate 
across the region, from the Niagara Folk Arts Festival 

and the Niagara integrated film festival, to Canal Days 
Marine Heritage Festival and even Niagara Falls Comic 
Con. There’s something for everyone!

Looking for nightlife? Select vineyards and restaurants 
have exciting late-night programming including live 

music, DJs and special events, not to mention the vibrant 
after-dark entertainment in Niagara Falls—from wine bars 
and clubs, to slots and tables at Fallsview and Casino 
Niagara, there’s plenty of action to be found.



Arts, History
& Entertainment
KEY HIGHLIGHTS
Shaw Festival Theatre
Offering world-class theatre in one of the most beautiful regions 
in Canada, the Shaw Festival produces 11 plays across three 
stages annually, with several events and activities to keep 
theatre aficionados entertained throughout the year. Inspired by 
the wit, passion and spirit of Bernard Shaw, the Shaw Festival 
has created unforgettable theatrical encounters for almost 60 
years and has grown to become a major Canadian cultural 
icon. www.shawfest.com

Fort George National Historic Site
The headquarters of the Centre Division of the British Army 
during the War of 1812, Fort George played a key role in the 
defence of Upper Canada. Today, the history is kept alive with 
trained interpreters sharing stories about life for soldiers and 
their families at the fort, along with redcoat musket 
demonstrations, Fife and Drum corps parades, tasty snacks 
make from historic recipes, and annual battle re-enactments to 
commemorate the pivotal Battle of Fort George—a major draw 
for historians from all over North America. 
www.parkscanada.gc.ca/fortgeorge

Niagara Symphony Orchestra
Celebrating its 72nd season, the Niagara Symphony Orchestra 
(NSO) offers exceptional classical and contemporary orchestral 
music under the leadership of Bradley Thatchuk, the 
orchestra’s 10th music director. A leader in music education, 
the NSO offers programs to inspire and nurture a life-long love 
of music alongside incredible, evocative performances. 
www.niagarasymphony.com



Sample MEDIA
Coverage











https://www.bonappetit.com/story/the-cyclists-wine-guide-to-the-niagara-region

https://www.bonappetit.com/story/the-cyclists-wine-guide-to-the-niagara-region






https://www.bonappetit.com/story/how-to-have-an-unforgettable-picnic-in-canadas-niagara-
region

https://www.bonappetit.com/story/how-to-have-an-unforgettable-picnic-in-canadas-niagara-region








https://www.bonappetit.com/story/around-the-world-in-st-catharines

https://www.bonappetit.com/story/around-the-world-in-st-catharines


















https://www.washingtonpost.com/brand-studio/destination-canada-escape-to-niagara-
canada/

https://www.washingtonpost.com/brand-studio/destination-canada-escape-to-niagara-canada/








https://paidpost.newyorker.com/article/canada/falling-for-niagara

https://paidpost.newyorker.com/article/canada/falling-for-niagara


2018-2019
KEY ACCOMPLISHMENTS
Earned Media
Coverage Overview

• 77,475 Total Stories
• 19,957,228,296 Potential Audience Size
• 516,822,863 Total Nielsen TV & Radio Audience
• $102,577,616 Total Calculated Ad Value
• $300,763,579 Total Calculated Publicity Value
• 106:09:19 Total Runtime

Paid Media
Coverage Overview

• 401,428,414 Total Impressions
• 1,229,550 Total Clicks
• Primarily targeted ready to travel users within an 8-hour driving radius
• Impressions cast across a multitude of platforms, including display, video, digital 

billboards, articles & social

Influencers
Coverage Overview

• Over 10 high profile influencers for paid press trips
• 2,197,600+ Social Media Reach; included Instagram Stories, Posts, Facebook 

Posts, Tweets, Vlogs, Blogs & Website Articles 

Community Management
Coverage Overview

• Active community management & engagement:
o 57,610 Facebook Page Followers
o 58,591 Facebook Page Likes
o 12,171 Instagram Followers
o 8,828 Twitter Followers

• 13,000,000 Impressions on Facebook
• 108,000 Facebook Clicks
• 39,000 Facebook Audience Engagements
• 1,300 Twitter Likes
• 536 Twitter Retweets
• 2,000 Twitter Audience Engagements
• 938 Instagram Comments
• 40,000 Instagram Likes
• 41,000 Instagram Audience Engagements



Marketing
OBJECTIVES
• Promote emotive authentic messages to key audience 

segments based on interests and affinities

• Highlight the unique qualities of the Niagara Region, 
generating ‘Awareness and Consideration’ for visitors that 
are in-market for travel

• Increase demand for drive-distance travellers as well as 
short and mid-haul fly-markets, promoting urban escapism 
and reconnection to family, friends and self

• Make VisitNiagaraCanada.com and its social channels a 
meaningful resource for consumers in the ‘Awareness and 
Consideration’ phase of their consumer path to purchase

The Tourism Partnership of Niagara will make data-driven 
marketing decisions.
This process will inform decisions on:

• Overall Objectives & Goals
• Strategy
• Tactics

TPN will define the following:

• Consumer Profile – key targets
o Messaging style based on Consumer Segments

• Geographic Target Market - Where they reside
• Timing - When to target consumers
• Message Deliver Platforms 

o How best to optimize for cost, reach and relevant     
efficiencies 



Thank you.


