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Summary of Engagement To Date

Area Planners 15+ meetings

Planning Advisory Committee 6 meetings

Niagara Peninsula Conservation Authority 4 meetings + 1 presentation
Stakeholder/Municipal Workshops 8 workshops

Public Information Centres 6 PICs

Local Councils 2 presentations / Council
Indigenous Groups 8 meetings
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Digital Communication and
Engagement Techniques To Date

* Website and Online Feedback Form

 Project Subscriber List for Email
Updates

« Digital and Print Newspaper Ads for

Consultations

 Facebook and Twitter Posts for
Consultations

« Staff Videos in Social Media Posts

* Online Sharing Portals
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Refinements to Consultation Timeline

Local Council

D = NEW TO CONSULTATION PLAN NEW _
Workshops

Survey —
Website and
Social Media

Local Council

Presentations

4 PICs — 2 PICs — Key 2 PICs — Draft Statutory PIC —
Background Policy Policies Draft OP
(Across Region) Directions {Headquarters) (Headquarters)

(Headquarters)

Statutory

Special Council
Meeting

Online Public Statutory
Accessible Meetings — Public Meeting

Local Council Local Council Consultation Draft Policies — Draft OP Adoption
Presentations Presentations (Format TBD) (Headquarters) (Headquarters) +
Approval
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Engagement with Area Planners, Indigenous Partners and Stakeholders Ongoing




Making our Mark Branding
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» Consistent design theme across OP materials ®

. Reports, Presentations, PIC materials, Brochures, etc. ~ NS2 0
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